
RESPONSIBLE FUN IN THE SUN:
Socially responsible sunscreen brands gaining 
traction, especially online
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Introduction

Consumer brands with social responsibility at their core are gaining more momentum in the market. No 
longer considered niche, these brands are catering to the growing consumer demand for increased trans-
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millennials and younger demographic groups in general are looking for the next socially responsible brand 
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The natural personal care market in the U.S., which includes many of these niche, health-forward brands, 
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brand mantras. For example, beauty retailer Sephora recently launched its “Clean at Sephora” program to 
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Spotlight on sunscreen market

Key Performing Brands’ Retail Sales in Sunscreen Market, 2017 and YTD 2018

Brand    2017, $ Million   January-June 2018,   Growth %

Babyganics

ThinkBaby

ThinkSport

SOURCE: IRI Multi-outlet data.
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Among the brands now carrying the “Clean At Sephora” seal on sephora.com include Coola, Supergoop!, Drunk 
4������
	
���
5������	
���
�����
���
�����������

�����
��
#$%&*. Kline’s digital product tracker, Amalgam, also 
�������

��

��������
�����������
������
���

��
��������������
��
����������6.  

+���
���������

����
�����
��

��
���(�
7�
��������
���
����
��
����������
��

��
���
����
�����	
��
�
����-
���
��

����
������	
8���������	
+���(8���	
���
+���(9���
	

��

���
���������
��

��

��
��

��
����
�
��

Amalgam6
���
����
���������
�����0���

�����
�����	
���������

�
:;:<.

(YTD 2018)$ Million

+��
���������
���(�

��
����
������
%"
����

�
��
�
=���
#$%2
��
�>?@	
���������

�
:;:	
���
��
������
��

by renowned brands including Coppertone (Bayer), Banana Boat (Edgewell Personal Care), and Neutrogena 
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Winning Brands: Babyganics, ThinkBaby, ThinkSports 
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Impact on traditional brands
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