FOODSERVICE CLEANING
PRODUCTS USA

Highlights and Outlook

Webinar

September 28, 2021

aKline



Today’s Speaker

LAURA MAHECHA

Industry Manager,

Industrial & Institutional Cleaning
Products

[ ]
aKline
\d
Copyright © 2021 Kline. REPRODUCTION OR DISCLOSURE FORBIDDEN; SEE SPECIAL NOTICE ]



Contents

> About Kline

> Overview of Research
Y Key Trends

> Market Segmentation
> Impact of COVID-19

> Outlook




) Kline Management Consulting and Market Research: Heritage in Chemicals

MARKETRESEARCH REPORTS

Identify market opportunities and create action plans with off-
the-shelf reports

Industries served: o 9

Home Care

Agribusiness Personal Care Q

Beauty OTCs Qo

Consumer Products Medical Devices

Food & Nutrition

Health Care

|&I Cleaning
TRUSTED FOR
* Strategy & Business Technology &

Development Innovation o Americas o Europe o Asia
e Manufacturing & Supply Chain M&A/Business gggsppaﬁgyh'r\gz(ﬁcl)’ Brussels, Belgium: Shanghai, China

Development ' London, United Kingdom Tokyo,Japan;
) Prague, Czech Republic Hyderabad, India

MANAGEMENT CONSULTING 9 I"D”Jgg'euiaESt New Delhi, India

Individual client work to solve business issues and help

implement solutions Our project teams are staffed with seasoned management consultants
and operating executives from the chemicals industry.
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45+ Kline is a member of
years’ experience in ISSA
Professional Cleaning "-m

.&.c:h.lancing Clean.

I n d us t I’y . Driving Innowvation.

L

Today’s webinar contains select excerpts from:

Published in August 2021

[ ]
aKline
\d
Copyright © 2021 Kline. REPRODUCTION OR DISCLOSURE FORBIDDEN; SEE SPECIAL NOTICE 4


https://klinegroup.com/reports/food_service_cleaning_products_us/

Our methodology is heavily focused on primary research (~70%), with multiple

- sources triangulated to form accurate market estimates.

PRE-SURVEY MEETINGS
W/CHARTER SUBSCRIBERS

IN-DEPTH INDUSTRY

SURVEYS INTERVIEWS (~50)

Structured research
CAWI/online

Client input

Structured survey design
Kline databases

Analyst reports

Past editions of our research
Secondary statistics

Chemical suppliers
Distributors
Industry analysts

~750 end users

Bottom-up, granular dataon
usage, preferences, shiftsin
channels, & purchase factors

Kline Industry Expert Analysis

v v v

Survey Design and .. . Final Assessment and
: . : Preliminary views :
Discussion Guide Conclusions

Trade associations
Top-down look at trends,
opportunities, competition,
and market outlook

Kline-Client Interaction
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) SampleSizes by End-Use Segment: Research Conducted March-May 2021

SAMPLE SIZES BY END-USE SEGMENT

END-USE SEGMENT SAMPLE SIZE % OF SAMPLE
!1®! Foodservice 240 32.2
@ Healthcare 140 18.8
& Education 100 13.4
=% Lodging establishments 81 10.9
33 Retail hosts 61 8.2
@ Industrytotal 54 7.2
R% Recreational facilities 50 6.7
Other 20 2.7
TOTAL STRUCTURED SURVEYS 746 100.0
In-depth interviews of mfters, distributors, trade assns., consultants, and others 48
knowledgeable on the industry
GRAND TOTAL INTERVIEWS AND SURVEYS 794

oKline



) Trends by End-Use Segment

s =

>
<

\
/- = <
i
! \

T

. _— : o
4 ‘o‘ N . \v;y ‘.’ ﬂl
-

; «Tf'

e s i'-‘
AVl . il i 1
Q ;’ ‘,-_/t' A

0
Full-service Fast-food restaurants Hospitals, nursing Schools, colleges, Lodging
restaurants, the and fast-casual homes, and assisted- and universities as establishments
largest consumer of restaurants were less living facilities well as many suffered from a
foodservice cleaning impacted, given their remained open and recreational facilities downfall in the
products, were propensity toward maintained were completely business and
impacted by closures takeout service. foodservice for closed through most vacationtravel; and
and limited capacity. patients and of 2020. as a result, they
residents; however, discontinued or
dining for visitors limited foodservice
and guests was offerings.
suspended.

aKIIne Source: Kline’s Foodservice Cleaning Products USA
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) 2020 Was Anything But Slow-And-Steady

The hardest-hit segments
include:

Full-service restaurants
Schools

Colleges and universities
Recreational facilities
Office buildings

Lodging establishments

LA £

Segments that were
moderately impacted
include:

Government facilities
Industrial facilities
Nursing homes
Assisted-living facilities

Hospitals

@Kllne Source: Kline’s Foodservice Cleaning Products USA

End-use segments that
suffered little-to-no impact
include:

e Fast-food restaurants
e Fast-casual restaurants

e Retail hosts


https://klinegroup.com/reports/food_service_cleaning_products_us/

Sharp Declines in the Overall Market Despite Strong Gains From Hand Care and

) Surface Disinfectants and Sanitizers

SHARE OF FOODSERVICE CLEANING PRODUCTS BY
PRODUCT CATEGORY, 2020

Specialty
cleaners Air fresheners and

$2,310.1 MILLION Hand care ‘r

Sales of foodservice cleaning products to

commercial and institutional end usersin 2020

Automated
Manual warewashes
2 3 8(y warewashes
- - 0O Changefrom 2019
Surface
cleaners

\d Kllne Source: Kline’s Foodservice Cleaning Products USA
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) Competitive Landscape

Spartan All other
Chemical

Clorox
Professional
Products

Zep 7

Reckitt
Professional

GOJO

Noble
Chemical

Auto-Chlor

P&G
Professional

aKIIne Source: Kline’s Foodservice Cleaning Products USA
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CHEMICAL INC.
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Proﬁfg)nal" W CM)Z

SYSTEM
autochlor.com
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) What Shifts Occurred During the Pandemic?

INCREASED CLEANING TREMENDOUS GAINS FOR LITTLE TIME FOR

WITH SURFACE HAND SANITIZERS INNOVATION IN A

DISINFECTANTS CHAOTIC MARKET
@ Continued. ..

\d Kllne Source: Kline’s Foodservice Cleaning Products USA 11
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) What Shifts Occurred During the Pandemic?

RESTAURANT CLOSURES AND ACCELERATED INCREASE OF SUPPLY CHAIN AND
CONSOLIDATION IMPACT ON TAKEOUT/DELIVERY SERVICES MANUFACTURING
MANUFACTURERS CHALLENGES
@ Continued...

@Kllne Source: Kline’s Foodservice Cleaning Products USA
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https://klinegroup.com/reports/food_service_cleaning_products_us/

Many Businesses Were Negatively Impacted, While Some Actually Saw Positive

) Changes

Positive;
21.4%

Neutral;

33.8%
Q: How has COVID-19

impacted your business
overall?

ALL RESPONDENTS

Negative;
44 8%

©

G

TOTAL Healthcare Restaurants Lodging Industry Education Retail hosts Recreation
Number of respondents 746 140 240 81 54 100 61 50 20
21.4% 25.7% 19.6% 28.4% 9.3% 20.0% 14.8% 28.0% 30.0%
Neutral 33.8% 34.3% 30.8% 24.7% 28.0% 20.0%
44.8% 40.0% 49.6% 46.9% 42.6% 41.0% 41.0% 44.0% 50.0%

Kllne Source: Kline’s Foodservice Cleaning Products USA
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) Distancing and Signage: Most Common Operational Changes

Distanced tables and chairs in the dining room

Added signage/instructions on hand washing and
social distancing protocols

Operating with limited capacity

Using more food delivery services

Reduced staff or had to furlough employees

No longer offering dine-in services, only takeout

Q: Which of the
following have you

Raised prices to cover increased costs
changed?

Added signage to show areas have been cleaned ALL RESPONDENTS

Using QR codes instead of menus

O]
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https://klinegroup.com/reports/food_service_cleaning_products_us/

More Hand Sanitizer Locations and Surface Disinfection: Most Common Cleaning

) Changes

Increased number of locations where hand sanitizer is available

Sanitizing and disinfecting surfaces more frequently

Increased frequency of cleaning procedures

Changed hand soap/sanitizer dispensers from manual to touch-free
Increased use of antibacterial hand soaps

Increased checking level/refilling hand care dispensers

Using higher temperatures on warewash machines

Stockpiled cleaning products to ensure adequate supply amid
shortages

Q: Which of the
following have you
changed?

Switched from environment-friendly products to stronger chemical-
based products

Changed brands of cleaning products we buy

ALL RESPONDENTS

Using more disposable wipes

Removed air dryer systems and replaced with paper towels

| |
B o . .
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) Most End Users Expect Standard Spending to Return by 2022

EXPECTED TIME FRAME FOR CHANGES IN PLACE

Q3 2021 l
By the end of 2021 -

Q: Whendo you expectfoodservice cleaning spending will revertto the
pre-COVID-19 levels?

Changed spending in 2020 or will change in 2021

(
I REASONS FOR NOT RETURNING TO PRE-COVID LEVELS OF SPENDING
|
|
| It is better this way; we should o
2023 or beyond : keep this level of cleanliness _ 54.5%
|
' This is the new standard 18.2%
Until vaccines are broadly distributed or there are I °
treatments available for coronavirus :
1 Stay the same, we care about 9.1%
| everyone's safety R
Until lockdowns/restrictions are lifted by local !
health or government officials : No change as long as the 9.1%
s S ) i pandemic is here P
1 1 1
I Don’t think we will go back to pre-COVID levels I ! o
: of spending in the foreseeable future l : : Other 13.6%
0 1 ‘o w,

@Kllne Source: Kline’s Foodservice Cleaning Products USA
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https://klinegroup.com/reports/food_service_cleaning_products_us/

) Pandemic Has Accelerated Online Buying: 55% Purchase Online

SHIFTING FROM

DISTRIBUTOR WEBSITES

TO AMAZON, 2021

SHIFT

No

Yes

% OF TOTAL

86.0

14.0

AVERAGE PERCENTAGE OF FOODSERVICE PRODUCTS PURCHASED ONLINE FROM
FOODSERVICE DISTRIBUTOR WEBSITES, 2021

Sysco

US Foods

Food Services of America
Gordon/GFS
PFG/Performance Food Group
Clark Food Service Equipment
Reinhart

Vistar

Edward Don

Shamrock Foods

Conco

Bunzl

Other

X

Ul
R

10% 15% 20%

(o]

Q: Are you shifting from distributor websites to Amazon?
Q: What percentage of your online purchases from foodservice distributors are from the following websites?

@Kllne Source: Kline’s Foodservice Cleaning Products USA
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https://klinegroup.com/reports/food_service_cleaning_products_us/

Y What’s next? Foodservice Cleaning Will See Healthy Growth.

y

Demand for Hand
Care to Continue,
Although Stockpiles
May Temporarily
Flatten Growth

The “New Normal”
Consumption of
Foodservice
Cleaning Products

. Large-Scale Surface

Disinfection and Extended-Time
| Sanitizing Will Sanitizers and
i Continue With the . Disinfectants

Delta Variant ‘

| |
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) Publication Schedule

Published Reports

KlinePULSE Industrial & Institutional Cleanin Trends: U.S. Annual
Subscription Service

Monthly Throughout
2021

June 2021 Foodservice Cleaning Products: U.S. Market Analysis and Opportunities

August 2021 Sustainable Cleaning Trends: U.S. Market Brief

Upcoming Reports

' I

Industrial and Institutional Cleaning Products: Germany Market Analysis and

Q4 2021 Opportunities

- .
KlinePULSE Industrial & Institutional Cleanin Trends: U.S. Annual
Subscription Service

Monthly Throughout
2022

Q1 2022 Industrial & Institutional Cleanin

[ ]
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https://klinegroup.com/reports/industrial-institutional-cleaning-germany/
https://klinegroup.com/reports/industrial-institutional-cleaning-industry-trends-us-annual-subscription/
https://klinegroup.com/reports/cleaning_wipes/
https://klinegroup.com/reports/sustainable-cleaning-trends-u-s-market-brief/
https://klinegroup.com/reports/food_service_cleaning_products_us/
https://klinegroup.com/reports/industrial-institutional-cleaning-industry-trends-us-annual-subscription/

) myKline

Our new, easy-to-use online report delivery system lets you access our incisive research in a flexible and time-saving
manner.

Time-saving functionalities of myKline

Full portfolio search ability

Powerful, Al-based search functionality that
makes it quick and easy to find your content.

@myKline

Multiple filters
Deep filtering options by industry, type,
content, and publication.

Easy access to reports
View reports and attachments in-app or
download them.

Personalized feed
Like, follow, bookmark, share, and
flag for review.

oKline
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Kline is a worldwide consulting and research firm dedicated to providing the kind of insight and knowledge
that helps companies find a clear path to success. The firm has served the management consulting and
market research needs of organizations in the agrochemicals, chemicals, materials, energy, life sciences,

and consumer products industries for 60 years.

For more information, visit www.KlineGroup.com. CONTACT US
GLOBAL HEADQUARTERS

E-mail: CustomerCare@KlineGroup.com

LAURA MAHECHA Phone: +1-973-435-6262
Industry Manager I&I Cleaning Fax: +1-973-435-6291

t. +1-973-435-3446

e. Laura.Mahecha@klinegroup.com

KRISTY ALTENBURG
Director of Consumer Products Sales
t. +1-973-435-3367
e. Kristy.Altenburg@klinegroup.com

ALEX RAPPLEY

Sr. Account Manager I&I Cleaning
t. +1-973-435-3450

e. alex.rappley@klinegroup.com

Webinar attendees are entitled to 10% OFF when

subscribing to Kline’s Foodservice Cleaning
Products USA report by October 15, 2021.
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