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Base Year: 2020 A comprehensive analysis examining the growing OEM franchised

workshop (FWS) segment of the global market for passenger car motor
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oil (PCMO), this report provides important insights into the market
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segment globally and for selected country markets. It will focus on key
2nd adition trends, developments, changes, challenges, and business opportunities,
along with the impact of COVID-19 on the FWS channel.

Regional Coverage: * United States « India » Indonesia « France

« China « Japan + United Kingdom < Germany
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REPORT BENEFITS

This report serves as an excellent resource for understanding FWS channel growth, trends,

and how the channel is changing as a result of the COVID-19 global shutdown. Dealers,

OEMS, and customer behavior may change as a result of the ongoing pandemic. The report

also covers:
OEM and merchant brand share Key channelgrowth areasand Dealerand customer
in the FWS segment opportunities satisfaction

* Programlikes and dislikes
« Needs and wants

METHODOLOGY

Kline’s approach places principal emphasis on primary research techniques to ensure that the
foundation of business intelligence and insight is accurate, current, and reliable. Building on
our 60-plus years in the business and leveraging our worldwide network of offices, our teams
of seasoned professionals draw upon pragmatic industrial and commercial experience to

understand and interpret global impacts and local perspectives.
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O Custom Market Research Management
Research Reports Consulting

KLINE CREDENTIALS

Kline is a leading global management consulting and market research firm offering the
complete spectrum of services. The firm has served the management consulting and market
research needs of organizations in the chemicals, materials, energy, life sciences, and

consumer products industries for over 60 years.
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