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(PCMO), this report provides important insights into the market
segment globally and for selected country markets. It will focus on key

trends, developments, changes, challenges, and business opportunities,
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along with the impact of COVID-19 on the FWS channel.
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Table 1. Tentative List of OEMs to be Covered
Volkswagen

Toyota

GM

Hyundai

Ford

Honda

Nissan

FCA

Peugeot

Suzuki

Renault

Daimler

BMW

Geely

Changan
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RE PORT BE N EFITS
This report serves as an excellent resource for understanding FWS channel growth, trends,
and how the channel is changing as a result of the COVID-19 global shutdown. Dealers,

OEMS, and customer behavior may change as a result of the ongoing pandemic. The report
also covers:
OEM and merchant brand share
in the FWS segment

Key channel growth areas and
opportunities

Dealer and customer
satisfaction
• Program likes and dislikes
• Needs and wants

M E THODOLOGY
Kline’s approach places principal emphasis on primary research techniques to ensure that the
foundation of business intelligence and insight is accurate, current, and reliable. Building on
our 60-plus years in the business and leveraging our worldwide network of offices, our teams
of seasoned professionals draw upon pragmatic industrial and commercial experience to

understand and interpret global impacts and local perspectives.
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Kline is a leading global management consulting and market research firm offering the

complete spectrum of services. The firm has served the management consulting and market
research needs of organizations in the chemicals, materials, energy, life sciences, and
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